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b.® Service Design N159NLUVUINIT

A3 Design Autiunvessuuimsiiedldon Tneidunudosnisvesdiuuinig
syaunslamudAgues Design Tuosans laun

o) &P A Product Buén/u3ms) Price (301) Place (@0nuil) Promotion (MsduainTs
VIHN))

o) P léiuA People (yranns) Process (szuufitatlumsusmslifazaan) Physical
Evidence (aanuuuanui)

blo TAUNTIAINAIAYYDS Design TuasAns
.. No Design
.ol Design as St
o.o.en Design as Process (Backstage Level)

.. Design as Stratege (Strategic Level)

.o Service Design Process

b.a.o Phase o Exploration : n1sdsauaziiutoya vunefia nsfinwduaiuay
Audeyaldsdn Tngmznsideludawnyueineuas Jausssu (Ethnography research) ozl
anInsEyds “Anudensiiuiese” vesuilaa dsandudeyadithlugnsmiesinmislona
Tvislq dwfunmseeniuuuinisivangauiianls

o.nlo Phase o Creation : N5a319uuaAnaIuy3InIg manefis nswaddedils
21NTUNDULINLTDNLUUULAIANNLUINT Beasiduligifendadlddnandudfanldviof s
widusulunszuiun1sesniuue (Co-creation)
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b.m.en Phase o Reflection & Implementation : n1sULuIARlUNAGBULAE
UURTS muneds nstunazduuifnludunaun1saiiauwuifnuuin1sunaiuwuudaeite
Anwanudululs (Prototype) wagnagaun1svinauvesssuunNIsUsnig lnganilasuanuiuain
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b.@ NFOBALUVUINIG (Service Design)
.. Phase @ Exploration : miﬁ’ﬁnLLazLﬁUSﬁa%a Seek to understand
o) Reframing 1l a9 19777 wia3 sud s esnisezlstne wazeslsie
Challenge fiuiase
b) Stakeholder Mapping JaymiAntuainlas Ailduladude
@) Empathize (observe/interview) sanuuutitensulandfugiuuinis
Funaudiy W luanudiadiuninsay

) Journey Map Ztouchpoint fiosn1sAtnevezlsiinssmuauaInnis
9ONLUVUITZAUNTAUAILAAUNISDIUAENS

..o Phase o Creation : NM5&519LUIAAIILUINNT
®) Idea Development : AUWILUIAR
o) Co-Creation : @519@55A5IAY
an) Conceptualisation : @jUuwiAAnan

b.c .o Idea Development l¢ilkn Six Thinking Hat

@) Fact, Figures & Information : #37n1A211374 %’aga Layans

) Intuition & Emotions : MiINAINSEN wazdnyuing1ad

o) Logical Positive: nuannssng wazanudumeduna

&) Judgement & Caution : MUINAITILATIZY LATNIITUIAIE

ANUTEIINTE

&) Creativity & Alternatives : INAMUARASIATIA LazhAUin

o) Overview & Process Control : A#INATWI M Lﬁ'a@ NSTUIUMIYINaU
b.a.b.lb Silent Brainstorm
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..o UTELANTBINITATNATIATINAY
®) Club of Exports 14AUARINELTEITIEYRNIZN (Expert Panel)
) Crowd of People Tdnguaudiuiuiin

o) Coalition of Parties T asuuazyNinauselovd 5orlasuransenuan
UUING
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.¢ Conceptualisation A9 N1TaITIwAZIDALATALILIN Service Mis1o0nRUUNILY
sUssmthanduegnslsuaslasdulguadausine saulufiansadns Service Blueprint

b5 Service Blueprint U4 Stage va3n15liu3 N5 Wederean1sdnns e neunisld
UINT SEWINNSITUING Laznaenisigusnig
b.o.e Service Blueprint @ansautsesnidu ¢ diu il

@) Needs and Expectations AUADINITUAZAIINAIANTY LAASEY
nuszasAkaziimuevensiauInig

b) Frontstage Experience @3u31uUTN158NA1 MuN8de 89AUTENOUVDS
uUIMsfignnagiufduiudene

m) Line of Visibility iduidenlosauduiusseninsdiuuinisgndndu
daulvusns LﬁuﬂWiL%auiaqu‘%ﬂ’liﬁagjwwdwﬁaumuu‘%m3§jﬂﬁﬁuﬁau%’mm‘%amaaiﬂﬁﬁmi

@) Backstage Processes and Activities dau%’mm?amawﬁu’%mi IRERN
p9AUTENUTDINTITYINIUNElUBIANS

&) Specifications and Role Descriptions 79A1AUANISIUVDILARY
ArdIusIvaziduauazuifivesurazairdiuntsluesdng deil3iilensisaeulszansan
15791 wazdunsuumehifidaau

.5.o Phase e Reflection & Implementation : N19a319LUUTIABIUTOANIUNNTEL
$1809 Usznausie o dumau aun
®) Design the Test (@519UNvAdaU)
) Test the Interaction (MAgBUIEUUUHEUIUS)
o) Evaluate the Test (Usetliunan1snaaau)
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