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o A1d1A5y: Novel, Innovation, Dynamic, Digitalisation and convergence, Interactivity,

Networking, Mobile communication technology
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o wWiduilomlgnasanan
o Wiinuazdearsuu Social Media
o Suiuazihseyalauin
o voudlemildusunimuazile
o $uden1u Smart Phone

o NOANTIU:
o l'want to know/go/do/buy moment (fasn15tayaiiui)
o Waewmilousumsdefiun
o nA Like & Share
o Crowd action (2u§9ANTTL)
o FOMO (Fear of missing out - N&INNNTELA)
o Wasudenanstems
o OMNI Channel (ﬁumlﬁammu Search Engine)
o ZMOT (Zero moment of truth - fadulanoudoandeyaselat)
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. nsedle;

o Search engine: SEO (Search Engine Optimization) ka8 SEM (Search Engine
Marketing)

o Website: arUsenay, Uselewl, Usewnm, ‘1/!‘131‘1'71', Responsive Website
o Social Media: Line, Facebook, Instagram, X (Twitter)

o NAYNS:
o aduaunaTzvhalemiiosdnsfesnsauasilomiifiuasiosnisils
o asruflevianizngu (Personalized Experience)
o Tlfnuiidusulunsasassdidem (User-generated content: UGC)
o dlhfomiiaulanunazinauls

o @314 Original Content Mfllendnwaluaziiandn
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